
Before the 
FEDERAL, COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 1 
1 

Ensure Compatibility witli Enhanced 911 ) 
Emergency Calling Systems ) 

) 
Phase I1 Compliance Deadlines for 1 
Non-Nationwide CMRS Carriers ) 

Revision of the Commissions’ Rules to 1 CC Docltet No. 94-102 

To: Wireless Telecommunications Bureau 

REQUEST FOR LIMITED WAIVER AND EXTENSION 
OF THE HANDSET PENETRATION DEADLJNE 
OF THE COMMISSION’S PHASE I1 E911 RULES 

Cellular Network Partnership, A Limited Partnership d/b/a Pioneer Cellular (“Pioneer 

Cellular”), by its attorneys and pursuant to 47 C.F.R. §1.925,1ierebyrespectfullyrequests a limited 

waiver and extension of Section 20.18(g)(l)(v) of the Commission’s rules regarding Phase II of 

Enlianced 91 1 (‘‘E91 1”) services, 47 C,F,R. §20.18(g)(l)(v), which requires Tier IU carriers who 

employ a handset-based Phase II solution to achieve a location-capable handset penetration rate 

among subscribers of at least 95% by December 31,2005. 

As set forth below, circumstances exist wherein achieving the 95% subscriber penetration 

requirement by the deadline is unlikely, despite Pioneer Cellular’s best efforts at promoting to 

subscribers handsets witli automatic location identification (‘ALI’) features. For the reasons shown 

herein, Pioneer Cellular requests a twelve-month extension of the penetration requirement, until 

December 3 1,2006. 

Revision of Commission’s Rules to Ensure Compatibility with Enhanced 91 1 Emergency Calling I 

System, CC Docket 94-102, Order To Stay (released JuIy26,2002). 
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I. Background 

Pioneer Cellular is a Cellular Radiotelephone Services licensee operating in Cellular 

Market Area 302 B(l) - Enid, Oltlahoma MSA, and in three Rural Service Areas: 597 B(l) - 

Olclahoma RSA 2 -Harper, 598 B(2) - Olclahoma RSA3 - Grant, and 600 B(2) - Oklahoma RSA 5 - 

Roger Mills. Pioneer Cellular also holds licenses in the Personal Communications Services in Major 

Trading Areas 041 B2 - Olcalaboma City, Olclahoma; 046 B6 - Wichita, Kansas; and 048 B2 - 

Tulsa, Oklahoma. Pioneer Cellular is a qualified Tier III carrier, serving fewer than 500,000 

subscribers as of December 31,2001 I 

Pioneer Cellular bas implemented a Code Division Multiple Access (“CDMA”) digital 

network throughout its service area. Tbe project was completed in the third quarter of 2003. Pioneer 

Cellular continues to operate a legacy TDMNanalog network technology network. 

In May2005, Pioneer Cellular concluded that deployment of anetwork-based E91 1 Phase Il 

solution was proving to be impractical in  its rural service areas. That month Pioneer Cellular filed 

with the FCC notification of its election to inslead implement a handset-based location technology 

for the delivery of E91 1 services over the new CDMA network. Since then Pioneer Celltilar has 

expedited implementation of the handset solution and bas expended efforts to increase the 

penetration rate of location-capable handsets. In support of the need for an extension of the 95% 

penetration deadline at year’s end, the following is submitted. 
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11. Pioneer Cellular Has Demonstrated 
Good Faith in Complying with the E911 Requirements 

Pioneer Cellular has complied with all ofthe E91 1 requirements promulgated by the FCC, 

and has met E91 1 implementation benchmarks to which wireless licensees are subject. Pioneer 

Cellular began selling and activating only location-capable digital handsets on September 30,2003, 

To this day, 100% of all new digital handsets activated on Pioneer Cellular’s system are location 

capable. Therefore Pioneer Cellular exceeded the FCC’s benchrnarlc dates for deployment of ALI- 

capable phones. * Nevertheless, Pioneer Cellular foresees a serious challenge in assuring that 

penetration of location capable handsets among Pioneer Cellular’s subscribers will reach ninety-five 

percent no later than December 31,2005. 

Pioneer Cellular’s full-scale CDMA network deployment has prompted subscribers to 

gradually adopt personal equipment upgrades. Pioneer Cellularhas engaged in targeted activities to 

encourage subscribers with TDMA and analog handsets to convert to handsets that are compatible 

with the CDMA system and the Phase LI data delivery system 

Targeted promotional campaigns began in Jaiuary 2004 to market new handsets, all ofwhich 

were ALI-capable.. Aggressive campaigns have been conducted since then to encourage subscribers 

to acquire the ALI-capable handsets. The campaigns offer phones 011 a buy-one-get-one-fiee basis, 

and existing subscribers are offered new handsets with the signing of a new service agreement. 

Promotions for phones with camera features have proved useful because many customers will 

upgrade for photo capability. Free phones have been offered with the purchase of an accessory 

. Tier 111 carriers using handset-based Phase I1 solutions were required to begin offering ALI-capable 
handsets by September 1,2003. By November 30,2003,25% ofhandset activations were to be ofALI-capable 
phones; by May 3 1,2004,50% of activations were to be of ALI-capable phones, and by November 30,2004, 
100% of activations were to be of MI-capable phones 
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Free phone offers directed to TDMA and analog customers have been accompanied by free 

minntes, text messaging, accessories and service commitments. Phone purchase incentives have 

included free $50 American Express gift cards and, more recently, $40 gas cards. 

Generic promotions are conducted with tlie intent to entice existing customers into visiting 

one of Pioneer Cellular’s retail stores where, of course, only location-capable phones are sold. Once 

existing TDMA and analog customers are in tlie stores, representatives proactively sell tlie benefits 

of CDMA and request migration to a new CDMA phone. 

Pioneer Cellular’s promotional campaigns have been conducted in print ads, by direct mail, 

by billing inserts and on tlie radio. Special offers are also posted on the carriers’ web site and by 

signage on premises. Samples of Pioneer Cellular’s advertisements and promotional announcements 

are included herewith. None of the samples overtly advertises as a feature of tlie new phones their 

location assistance capabilities in tlie event of emergency because PSAPs in tlie subscriber service 

area have not, tintil just now, become Phase II capable, 

111. Pioneer Cellular Has a History of Compliance 
with Requests from PSAPs for E911 Services 

A total of seventy-seven Public Safety Answering Points (“PSAPs”) are located within 

Pioneer Cellular’s wireless service area. Onlytwo PSAPs have requested Phase II E91 1 services, and 

both are in the process of becoming capable of receiving and processing Phase IT data. Pioneer 

Cellular is fulfilling tlie two PSAPs’ requests in a timely manner, and is presently testing the 

functions and processes with the PSAPs. Pioneer Cellular utilizes the services of Intrado to install 

and test tlie equipment necessary to transmit E91 1 data to PSAPs. Intrado coordinates with the 

PSAPs, operates tlie location database and optimizes E91 1 performance on Pioneer Cellular’s 
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CDMA network system. 

Pioneer Cellular maintains a dialogue with the PSAPs in its service area and with the 

Statewide Wireless E91 1 Coordinator. Safety officials are aware of the ongoing transition ofpioneer 

Cellular’s subscriber base, and that handset conversion will proceed over a period of time. The 

PSAPs have expressed no objection or concern with tbe penetration schedule. In light of the slower 

than anticipated pace of conversion of subscribers in purchasing new location-capable handsets, 

Pioneer Cellular requests specific relief from the penetration deadline of December 31,2005. 

IV. 

Grant of a limited waiver to Pioneer Cellular of 47 C.F.R. 520.18(g)(l)(v) would serve the 

public interest. An extension through December 3 1,2006, of the penetration deadline is warranted 

given the unique facts and circumstances of Pioneer Cellular’s position. As set forth in Section 

106(a) ofthe Act, the Commission is to grant a waiver to Tier III carriers “if strict enforcement of the 

95% subscriber penetration requirements would result in consumers having decreased access to 

einergency services.” ’ Indeed, Pioneer Cellular’s subscribers would be denied access to Phase I1 

E91 1 services if Pioneer Cellular is required to deactivate existing service, or reduce construction 

activities because its service does not comply with FCC rules, 

The Public Interest Would Be Served by Waiver of the Penetration Deadline 

If not granted a waiver, Pioneer Cellular would be in the position ofhaving to cease or reduce 

operations to avoid enforcement action, or expend resources to convert to a network-based solution 

in order to avoid handset-based liability. Neither is apractical solution The network-based location 

In December 2004, Congress enacted the E.nsuring Needed Help h i v e s  Near Callers E,mploying 9 1 1 
Act of 2004 (Errhnrice 911 Acf)., The Errhnrice 911 Acf directed the Commission to grant qualified Tier III 
carriers’ requests for relief of the December 3 1, 2005 ninety-five percent penetration deadline for location- 
capable handsets, as set forth in Section 20.1 S(g)( l)(v) of the Commission’s Rules, if‘khict enforcement of the 
requirements of that section would result in consumers having decreased access to emergency services,,” 

3 
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system would not work well in Pioneer Cellular’s rural service area. Due to wide spacing, the cells 

would not properly triangulate to achieve required Phase I1 accuracy. If not granted a waiver, Pioneer 

Cellular would have to deactivate tlie TDMA and analog systems, which would take away cellular 

coverage from persons who depend upon those communications services, and who rely upon their 

legacy TDMA and analog phones for safety and for elementary contact with other persons. Many of 

those persons are located in the most isolated, rural services areas, and on remote farmland included 

within Pioneer Cellular’s service area. Without their TDMA and 3-watt analog phones, the 

customers would be unable to place calls, including calls to 91 1 for basic and Phase I emergency 

services. 

These alternatives to waiver would iiivariably result in  consumers having “decreased access 

to emergency services,” particularly in sparsely populated areas where the challenge is most 

fomiidable in assuring that the CDMA signal is as strong as tlie TDMA and analog signals. Because 

enforcement of tlie 95% deadline could have the unintended consequence of forcing Pioneer Cellular 

to shut down its TDMA and analog networlts and deprive subscribers of basic 91 1 services, or to 

switch to a less reliable, network-based Phase Jl solution, Pioneer Cellular requests review under tlie 

Enhance 91 I Act waiver standard 

In general, furthermore, a waiver is appropriate whenever special circumstances warrant a 

deviation from tlie general rule, and such a deviation will serve the public interest The 

Commission has established standards to be used when acting upon requests for a waiver of E91 1 

47 C.F.R. 0 1 3; Northeast Cellzclar- l‘elephoire Co, 1) FCC, 897 F 2d 1164, 1166 (D C Cir. 1990) .I 

(citing WAITRndio i t  FCC, 418 F,2d 1153, 1159 (D. C. Cir. 1969). 
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Commission has established standards to be used when acting upon requests for a waiver ofE911 

deadlines and  obligation^.^ The Commission has held that it will grant waiver requests that are 

specific, focused, and limited in scope, with a clear path to full compliance.6 The Commission has 

stated that carriers should undertake concrete steps necessary to come as close as possible to full 

compliance and should document their efforts aimed at compliance in support of any waiver 

request,’ As set forth below, Pioneer Cellular meets the Commission’s standards in that the 

circumstances underlying the request, in sum, present a special case that justifies a limited E91 1 

Phase II waiver and extension. 

V. Pioneer Cellular Has a Plan 
for Compliance with the 95% Penetration Benchmark 

As stated, 100% of digital handsets that are newly activated on Pioneer Cellular’s system are 

ALI-capable. At the beginning of the ALI program in September 2003, almost zero of the activated 

handsets on Pioneer Cellular’s system were ALI-capable. By the end of September 2005, the 

penetration of ALI-capable handsets had risen to 74%. Thus the penetration rate has been increasing 

by about 3% per month, as demonstrated on the attached chart. Over the same two-year period, the 

number of TDMA handsets decreased from 25,000 to 6,037; the number of analog unites decreased 

fiom 7,799 to 3,807., This improvement represents considerable good faith progress by Pioneer 

Cellular to convince subscribers to exchange old handsets for new, ALI-capable handsets. This is a 

Reviriori ofthe Coninri.ssiori s R i i h  lo Eiisiire Coiriputibili~y with Errhur~ced 91 1 Enrergericy Cullirig 
Systeiiis, CC Docket No. 94-102, Fourth Memorandum Opinion and Order, 15 FCC Rcd 17442, 17457-58, 
paras 43-44 (2000) (E911 Forirtli Meriio~uricirinr Opiriiori mid Order.). 

5 

E911 Forirth Meiiiotuiidtim Opiriiorr mid Otder , 15 FCC Rcd at 17458, para 44 

Id 

I 

7 
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phones because the phones are more dependable, operate in a larger range, and are already 

programmed with favorite phone numbers and customized features. 

Pioneer Cellular anticipates that about 81 %of its subscribers will have ALI-capable handsets 

by December 31, 2005. Nonetheless, conversion ofthe next 14% of handsets is expected to be a 

more challenging process due to the various factors described herein, including customer resistance 

to change. Progress is being made, but at current conversion rates, 95% penetration cannot be 

assured before December 3 1,2005. 

Pioneer Cellular believes it will be able to meet the 95% subscriber penetration requirement 

by December .3 I ,  2006, because of seasonal patterns of phone exchange in the holiday periods, and 

because customers will become aware that the Commission’s analog cellular service requirement 

sunsets on February 18,2008. That event will lilcely provide an incentive for some analog customers 

to upgrade their handsets, particularly those who desire to roam into markets where analog signal 

will be no longer available. On the other hand, many analog and TDMA handset users will refuse to 

convert until Pioneer Cellular is able to build out its CDMA network to provide the signal strength 

and quality as it now provides via TDMA and analog, or until Pioneer Cellular disables the TDMA 

and analog signals. Subscribers who reside or travel in the most rural parts of the cellular service area 

will be the last to switch to ALkapable handsets. In service to those customers, and because of the 

wide open spaces traveled within the wireless service area, Pioneer Cellular will lilcely offer TDMA 

and analog services well into the future, 

In keeping with FCC rules and policy, Pioneer Cellular will maintain its policy ofselling and 

activating only AL,I-capable digital handsets. It will continue to conduct marketing campaigns to 

encourage consumer adoption of new handsets, Pioneer Cellular will also continue to augnient its 
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CDMA network facilities and provide Phase 11 E91 1 services and other coordination services to tlie 

local PSAPs. However, given the rural character of Pioneer Cellular's marlcet and the reliance by 

local subscribers upon TDMA and analog phones and service, it is necessary for Pioneer Cellular lo 

respectfully request grant of a waiver of the 95% penetration requirement 

Conclusion 

Based on the foregoing reasons, grant of a limited waiver ofthe Commission's Phase II E91 1 

rules will serve tlie public interest. Accordingly, Pioneer Cellular requests a temporary waiver and 

extension of time, tlrrough December 3 1,2006, to achieve a location-capable handset penetration rate 

among subscribers of at least 95%. The public interest benefit in this case equals or exceeds that 

which tlie Commission has found in other instances to be sufficient for waiver, and the request meets 

tlie standards oftlie Enhance 91 I Act. Therefore Pioneer Cellular requests that a limited waiver and 

extension of Section 20.18(g)(l)(v) of FCC Rules be granted as proposed 

Respectfully submitted, 

Cellular Network Partnership, 

d/b/a Pioneer Cellular 
A Limited Partnership 

David L Nace 
Pamela L,. Gist 
Its Attorneys 

Lultas, Nace, Gutierrez & Saclis, Chartered 
1650 Tysons Boulevard, Suite 1500 
McLean, Virginia 22102 

November 4,2005 
(703) 584-8678 



Pioneer Cellular 

Samples of Marketing of Location-Capable Handsets 



@ THIRD DEGREE ADVERTISING i80ta~tMain,$uite2110 OklahamaCily, OK731114 (405)235-3020 

RADIO SCRIPT 

lob number: PIONEER-54-04 
client: Pioneer Communications 
description: 
date: January 3,2004 

:BO Radio “The Weather with Chuck Weatherly” 

DIANENEWSINGTON: ... and now it‘s time for The Weathef with our 
wealherman on the street, Chuck Weatherly. How’s the weather, Chuck? 

CHUCK WEAlHEHlY: lfs a beautiful day out here, Diane, with a 100 percent 
chance ofminutesl 

rfx: Sublio ouiride noise. Mice hverked siighfly lo sound m h e d  in 

DIANE NEWSINGTON: I’m sony, Chuck, didyou say minutes? 

CHUCK WEAlHERLY: mars right, Dianei With the new plan hom Pioneer 
Enid Cellular, if‘s raining ntinutesl For as little as $44.95 a month for 12 
months, folks can get2,OOO minutes a month! 

DIANE NEWSINGTON: That sure is a lot of mhutes, Cliuck. 

C H U M  WEAlHERlY: One heck ofa lot ofminutes, Diane! You also get the 
data plan free for one month as well as 500 free mobiie-to-mobile minutes! 

DIANE NEWSiNGTON: Chuck> Pm getting reports of a free pilone with the 
purchase of an accessory while supplies last can you con%rm thal? 

CHUCK WEAlHERlY: I sure can, Diane. And right now, when you sign up 
for Pioneefs Cell-Ware coverage, you get a free umbrella! 

DIANE NEWSINGTON: I’ll bet thalll come In handy with all those raining 
minutes, right, Chuck7 

CHUCK WMWERLY: That‘s right, Diane 

CHUCK WEATHERLY: Stap by your local omce or call X-800.611-2732 for 
more information today! Pioneer Enid Cellular. High-Tech Communications 
wilh Everyday Smarts. 

fchucwingl 

fchueXlinealsol 



What It Means To Be FREE. 



@ 1HIRD DEGREE ADVERTISING IOOEarfMain.SuileZ(i0 OXlabomaClq.OK73104 (405) 235-3020 

RADIO SCRIP1 

job number: PIONEER-03.04 
client Pioneer Communications 
description: 
date: lune 29,2004 

:60 Radio "Pioneer Double Play" 

BOB & IA4W imdilional bascballmdiocnmmenfarors~ iheirm'ccs arcenliaffiedlo 
givcU~emihesoundof~lngin l l~spress~xara  l i vcbasebdl~m~.  flob~lksrasl 
s I n c e I i B  doingUreplay.by-piay. Daveis asenUiusiaslic. evenmom so, bulkmore 
cMwwlional in his llmlng ., (hougli he sill1 Is ai 8 higherewl oCpmjenion since heb 

5fxBascban navd mise (nor mqwleague loud bursabs1onti.M) 

BOB: .. andRobinson hits it harddavn the third base line! Mitchell catches 
if and thmw it to COStellO on second1 The runner5 out! A great double 

ostensibly 'owni?lhmughout play1 

DAVE: Wanna hear about anolhergreat double play, Bob? me Pioneer Enid 
Cellular Double Play! Two vhones with two individual numbers for as low 
as $44 94 a month! 

BOB: That5 some deal, Dave1 Kramer5 up to the plate next He5 having 
quite ayear .,batting 500 for the season. 

DAM: Yo071 get 500 free mobileto-mobile minutes with the plan, Bob., You 
can share your plan minutes, your text messaging package and your night 
and weekend minutes, tool Pius, you can add three more phones to your 
'ioster"lor only $9.99 each per month! 

5 6  Onck orbat hlnlng ball Cmwd cheenng ioudm 

BOB: Kramer does it again, shooling a line drive straight into right lieldl 

DAM: You can count on Pioneer to shoot swaighl, Bob. They've been the 
'home t e a d i n  Western Oklahoma for over lifiyyears, with a true 
wmmilment to local service1 

BOB: Time for the seventh-inning stretch. Dave - and a great time to stTetch 
on over to Pioneer Enid Cellular to find out more about this great deal! 

DAVE: Good call, Bob 

Pioneer Enid Cellular. High-Tech Communications with Everyday Smarts 



Buy ?...Get 1 FREE 
.,.. . . . . . .. ., . ., . .  

: e.? > !e . p 
: _,.. ,.< n r r n  

PLUS, get carry-over 
minutes on our new 

: . Boomerang plans 
'Phnfm may tin1 be aciuaimuIt?ishown 

-. 

PRST STD 
US POSTAGE 

PERMlTf 1289 

OKLACITY OK 



. . . . . . .......- '\ SWITCHING IS EASY. 
You can even keep your same phone s&, 2 number so stop by your local Pioneer 
office or call 1-800-641-2732. 

-.-.-"........e 

rsch Communications with Everyday SmaltS 

! 



;-. ,>,. %'.# .> 
.Shared plan minutes y '.! 

*Shared lad messaging packnee 

*Shared Nlghls & Weekend miuules 
-PIuo. FREE Caller ID. Call Wailing &3-Way Calllugl 
*add up lo 3 mom phones for only $8.99 each per 

-Shared MoUle.lo.Mobile minutes ..*.-"*-- 

monUt (for a grand.rlam lolalo1 5 pllones!) 

I 
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@ THIRD D E G R E E  ADVERTISING 100EasiMaln.Puire200 OYah0maCI~.OK73104 (405) 235-3020 

RADIO SCRIPT 

job number: PIONEER-32.04 
client: Pioneer Communications 
description: :60 Radio "Sweet Potatoes" 
date: September 29,2004 

m: Cellphone ring 

BABY: (Baby talk &giggling) 

HUSBAND: Hey buddy! Please.. give. .daddy .,.the phone1 

WIFF: Honey?Are you there? 

HUSBAND: I'm here nw. I guess you got the picture I sent with my new 
camera phone7 

WIFF: Sure did! lguess youk having a little ... trouble ... with liltle Man over 
there, huh7 

HUSBAND: You could say that. 

BABY: (Chaos & giggling) 

LUFF: /like h w y o u  wrote "HELP MP in  sweet potatoes across the tabletop. 

HUSBAND: Well, it mnt in his bawl ariymwe, I had to do something vdth it. 

WIFF: You do know he5 allergic to sweet potatoes, right? 

HUSBAND: Oh,llulowitnow.., 

BABY: (Giggles &burps) 

ANNDUNCER: Some moments are made to be shared, and now Pioneer 
Enid Ceiiular lets you "send the moment,"with our new BREW.enabled 
amera phones! And with the Pioneer PicWrePerfect Plan, buy one phone 
andget thesecondphonefree!Andthaf~justthe~inningofthesavings! 
Switching is eay,  and you can keep your same number1 

Products and sefvices that are right for you - that5 the Pioneer Way! Stop 
by your local ofiice or call 1.8056479732 for more information today1 

HUSBAND: So areyou coming home soon? 

WIFE: Send me a picture of a clean baby and 111 think abaul it 

BABY: (Chaos & giggles) 

ANNDUNCER: Pioneer Enid Cellular High.Tech Communications with 
Everyday Smarts 



Y 

Pioneer's new BREW'"-enabled camera phones allow you to download, install and run a variety 
of entertaining and informative applications, incliiding ringtones, games, news and more! We 
give you a quick, inexpensive way to send a moment to share with the ones you love 

And we've got a great new offer, just in time for the holidays! 

THE PIONEER PICTURE-PERFECT 
Buy one phone and get a second phon 

822 W. Randolph - Enid. OK 
3501 W. Owon K. Gurriott-Enid, OK 
5802372355 
800641 2732 
www.ptci.com 
at Visit your Pionccr Pioneer I Enid Telepliane Csiiuiai allice \ ............ **. 

Plus, add TWO of tile following FREE: 
One Free Partner Plan 
Double anytime minutes for your first month 
5,000 mobile-to-mobile minutes package 
.3.000 nights and weekends package 
1,000 text messages 
10 Mg data package 

__ 

Save up to $19.98 per month! 

High-Tech Communications with Everyday Smarts 

I I 

http://www.ptci.com
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Date: 1/24/05 

- 
Mail Processing $257.57 
Estimated Postage 1 $1,153.52 
Total Cost ++ $1.41 1.09 

- -  
DIRECT MARKETING SOLUTIONS 

DELIVERY ADDRESS FOR ALL MATERIAL: DeLong Mailing Sewice, 601 S Robinson, OKC, OK 73109 

PIONEER TELEPHONE 

Cellular Upgrade 
Qty: 6,338 
Standard A Reaular Letter Mail Services Include: 

J lnkjet Addressing 
J CASS Certifying and Barcoding of list 

Drop 1: 2/1/05 Analog Mail 
Drop 2: 2/8/05 TDMA Mail 1 
Drop 3 2/15/05 TDMA Mail 2 

Signature: Date: 

PMc1X3201E 
Pin1 Estk 



2”’ Q Marketing Campaign - Cellular 

Start Date: 

Promotion Code: * 031 * 
April 1 through June 30, 2005 

Target Group: Existing customers with Analog or TDMA 
phones 

Offer: 

Notes: 

Restrictions: 

9 Free CDMA $39.00 phone and 
accessory Le. cigarette lighter 
adapter (car kits excluded) 

9 Free Bonus Minutes (250 bonus 
minutes on $34.95 plan and 500 
bonus minutes on plans of more than 
$44.95 per month) 

P Free 10 MG data plan for one month 
9 Pick 2 from the following: - Partner Plan 

- Doiible Airtime first month 
- 5,000 Mobile-to-Mobile minutes plan 
- 3,000 nights and weekends plan 
- 1,000 text messaging plan 

Customers can purchase higher end 
phone a t  established sales price - no 
additional discounts apply 

9 Offer good to analog or TDMA 

P Customer must turn in their old 

9 24-month service commitment on 

upgrading customer only 

phone 

phone & plan 



k Bonus minutes package applies for 12 
months 

b Minutes accumulate on plans of 

> Pick 2 applies for life of contract 
$44.95 or more per month 

Campaign tactics: 
Direct mail to customer on old plans 
that have not upgraded since the first 
series of direct mails. 

1) Analog - June 1st 
2) TDMA - 1/2 June 3rd 
3)TDMA - 1/2 June '7th 
Hurry! Money saving offer ends SOON! 
added to direct mail. 
> This piece as been mailed once - this is the 

> Offer expires June 30, 2005 
second mailing. 



. . . . .  





Cellular Upgrade 
Qty: 6,338 

. 

DIRECT MARKETING SOLUTIONS 

DELIVERY ADDRESS FOR ALL MATERIAL: DeLong Mailing Service, 601 S. Robinson, OKC, OK 73109 

PIONEER TELEPHONE 

Services Include: 
J lnkjet Addressing 
J CASS Certifying and Barcoding of list 

Dale: 1/24/05 

Drop 1 : 2/1/05 
Drop 2: 2/8/05 
Drop 3: 2/15/05 

Analog Mail 
TDMA Mail 1 
TDMA Mail 2 

Signature: Date: 

PMQ# 32018 
PIIfll E m  



I Mail Qty: Information No available 

Print Qty: NlA 
~ ~ ~ a ~ ~ ~ a n  Direct, has ilaventoy 

U First Class Basic 

Mail Dates: See special instructions 
Number of Mail Drops: 3 
Desired in home dates: See special instr 

until list is generated 

i ’id 
R First Class Presorted R Third Class Regular Bulk \.- 

Mail Processinq: 

Data: U El PTC list 

Insert into: 0 # I O  El 6“xY RYx12” RQther: 

Tab: RQnce RTwice U Other: - 

Special Instructions: 
PTC will send b o  mailing lists: Analog and TBMA Customers 
Please mail h a l o g  first with in home date of June 1st  

Second list TBMA divide into two drops with in home dates of June 3’dand 7th 

-24, Please use special line in BLUE - Hurry!!! Money Saving Offer Ends SQOM! 

Tracking ~ n ~ o ~ ~ a ~ ~ ~ ~  for Marla 

Requested Date: 3/4/05 from Melissa at Oklahoma Direct 4754849 
Received Information 0 Requested PO n 

/, 



*...... ...- 

Cellular 

Account Name Account No. Bill Date 

Purchase a Nokia 62551 phone from Pioneer Cellular for 
only $99 and an accessory - receive a $50 American 

Express mail-in rebate Gift Card from Nokia 

88sp by any Pioneer Cellfsllae office for details! 
www.ptci.com 1.800.641.2732 

Offer good April 22,2005 through June 3,2005 celtaln restrictions apply 

http://www.ptci.com


\ Q/ - 
Account Number 
Bill Date 
Amount Due 
past Due After . 

I- 

Cellular 
Payment due upon receipt. 

I Iphning that special vacation? 
Stop by Pioneer Cei!iu%r A we can help capture 

3 Camera Phones 
3 Buy one phone - get one FREE1 
P Text Messaging 

the memories! 

Stay in t o ~ c h  - no matter whem  OM traarell I 1.800.641.2732 www.ptci.com 

?- 

Chaige To: Card Number: _____ 
nMasterCard 
OWsa Explration Date: - 

DIscover 
Cellular 

http://www.ptci.com


Account Number 
Bill Date 
,Amount Due 
.Past Due After .I.__I____ 

Nokia 6015 

New or upgrading customers (without service commitment) 

Bonus Airtime - 500 anytime minutes on plans of $44.95 or more per month 
0 Bonus Airtime - 250 anytime minutes on plans of $34.95 per month 

0 FREE 5,000 Mobile-to-Mobile plan One Partner Plan 
www.ptci.com 1.800.641.2732 

o m  expires June 30,2005 certaln restrictions apply - - 

Charge TO: Card Number: __ - 
UMssterCard 
DWsa ExpiraUDn Date: 
nntsmu.r I - _. 
OAmEx Slgnalure: 

http://www.ptci.com


2"d Q Marketing Campaign - Cellular 

Part One 

Start Date: 

Promotion code: * 45 * 
April 1 through June 30, 2005 

Target Group: 

Offer: 

New and upgrading (out of 
commitment) customers in cellular 
coverage area (northwest Oklahoma) 

Bonus Airtime - 500 anytime minutes 
on plans of $44.95 or more per 
month 

0 Bonus Airtime - 250 anytime minutes 
on plans of $34.95 per month 
FREE 5,000 Mobile-to-Mobile plan OR 
one Partner plan 

0 Buy one phone get one FREE - 
Available on Nokia 6015 

25% off accessories (excludes car 
kits) Mother's and Father's Day offers 

& Offers apply to new or existing 
customers without service Commitment 

& Nokia 6019 will be substituted when 
supply of 6015 is depleted 

P Customer may select either 5,000 
Mobile-To-Mobile minute plan OR one 
FREE Partner plan. Both are included 
for 12 months. 

Notes: 



Plus: Phone pricing as follows: 
P $39 - Nokia 6015 (6019 when supplies end) 

$49 - Motorola 262 
P $59 - Nokia 3205 or 6225 camera phone 
P $69 - Kyocera Slider 

P $79 - LG 4400 
P $89 - Audiovox 8910 camera phone 
P $99 - Nokia 62551 camera phone 
P $119- Motorola 810 camera phones 
> $159- Motorola 710 camera phones 

with Bluetooth headset 

5, 24-month service commitment applies on 
phone & plans 

P Bonus minutes are added each month for 
12 months 

P Unused Bonus anytime minutes will be 
added to carry over minutes on plans of 
more than $44.95 per month 

P "Buy one - get one free" promotion applies 
to $39 phones - no additional discounts 
apply to higher end phones. 

P "Buy one - get one free" offer requires 
subscription to Partner plan and both must 
be billed to the same account. 

Restrictions: 

Campaign tactics: 
Direct Mail - foreign Aha, Enid, 
Fairview and Woodward 
Newspaper advertising 
Radio advertising 
Bill Insert - Cellular and PTC 
customers (cellular area only) 



... ........ 
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GAS $40 CARD 
Certain restrictions apply CALL 1.800.641.2732 Offer expires 10-03-05 
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PiDneer Cellular 
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3'd Quarter Marketing Campaign - Cellular 
AnaloglTDRIA Upgrade to CDMA 

Start Date: 

Promotion Code: 

Target Group: 

.July 1 -September 30,2005 

None 

Existing cellular customers who still have analog or TDMA 
phones 

Offer: 
Free activation Bm-1 
Free first month access on plans o€ $36.95 or more per 
month f$B%RB@ 
Instant $ 3 9  rebate on CDMA phone of customer's choice 

Notes: 

Phone Pricing: 

(coupon required) 

Offer good for existing analog and TDMA cellular customem only. 
A 24-month service commitment is required for all plans and 
phones. Customer must redeem coupon to receive $ 3 9  instant 
rebate. Customers must turn in their analog or TDMA phone to 
receive offer. 

Phone pricing same as on previous page. 

Marketing Tactics: Direct mailer to current analog and TDh4A cellular customers - 
mailer will include a coupon that must be redeemed at a Pioneer 
Business or Cellular Office to receive the $ 3 9  instant phone rebate 

9 



3’d Quarter Marketing Campaign - Cellular 

Start Date: 

Promotion Code: 

Target Group: 

Offer: 

Notes: 

Phone Pricing: 

July 1 -September 30,2005 

“054% 

New and upgrading customers in cellular coverage areas (including 

Free activation 
Free first month access on plans of $36.95 or more peI 
month 

Offer good for new and existiug cellular customers. A 24-month 
service commitment is required for all plans and phones. We will 
use this opportunity to promote OUT new cellular plans and rates. 

Phone pricing is as follows: 
$39-Nokia6019 

$49 - Motomla 262 
$49 - Kyocera Slidet. 
$89 - Audiovox 8910 camera phone 
$99 - Nokia 62553. camera phone 

* $119-Motorola 810 
$159 -Motorola 710 with Bluetooth headset 

$39 -Nokia 3205 or 6225 camera phone 

Marketing Tactics: 

Newspaper advertising 
Radio advertising 

Web promotion 

Direct mailer to non-cellular customers in foreign areas 
(Aha, Enid, Woodward and Fairview) 
Direct mailer to existing cellular customers 

Bill insert to cellular and PTC cellular customers 

8 







@ THIRD DEGREE ADVERTISING 100BRMaln.SuiteZOO Oklahornatrty,OK73104 (405)235-3020 

RADIO SCRIPT 

lob number: RONEER-86-04 
cllent: Pionser Communlcatlons 
descdption: 
date: June 21.2004 

:60 Radlo "Notes from the Open Road -Version: E" 

mwk sleeiguilar movie SoundtraokJsh scorn that rignines Be 'open mad,' 
ala Iheima& Louise' 

mAYEUN'M4N: Sam Biiotl-isn, mealealing, drnsm.chasing imndem A little gruff 
aodpmne 10 .wghUyprnlenlious, pnetic mciodnma 

JRAVEUN'MAN: 
I chase the sun fadlnglow on the velvet horizon as my lone traveling 
companion shines brlghtty next to me - Pioneer Cellular is its name, 
and it fuels my wandering spirit with the new Get 'Round Plans. 

The Cfulse 'Round Plan heips those who stay In a t e  - close to home.,.., 
while the l iavel 'Round Plan covers an eight-state region in which to 
lose ... or find, oneself. 

The Roam 'Round Package allows the traveler to stay connected thmugh 
nationwide roaming., And Pioneer lets them send text messages and 
plctures of theirjoumey to loved ones back home. 

Dusk fiiis the Indigo sQ, as the sound of..,. 

sfcKnoch.iinockan camlndow 

7WVEUN' MAN: I_ of knocking.,. 

a b  EleCMC window bel@ 'mlied.dawn 

direclron: sham and stem. she3 dealt with this many times before..-- NON-lRRVELING-W~~:-Areyougonna-sit-in.~e-mlnl~n~ali-night~?~ Your 
meatloaf's getthg cold.. 

dlrectlon: wilh a aleh ofroslgnatlon 

dlrsdon: quick offer 

JRAVEUN'MAN: Yes. dear: 

ANNOUNCER: 
You can get 'mund the state, region and country right now with the 
Pioneer Get 'Round Plans! Pius, get expanded coverage areas, unlimited 
Mobile-to.Moblla minutes and Unllmited Nights and Weekend minutes1 
Just calf 1-800-641-2732. 

Service not amiiable in ail areas, certain restiictions may appiy. 

TRAVELIN' MAN: 
Pioneer Cellulor. Hlgh.Tech Communications with Everyday Smarts. 

NONJRRVEUNG WIFE: Larry1 The meatloaf1 



4‘h Quarter Marketing Campaign - Cellular 
AnalogPIDMA Upgrade to CDMA 

Start Date: 

Promotion Code: 062 

Target Group: 

October 1 --December 31,2005 

Existing cellular customers who still have analog or TDMA 
phones 

Offer: 
FREE activation 

0 FREE &st month access on Cruise or Travel ‘Round Plans 
(requires coupon) 
FREE Nokia 6019 phone ($39 value phone or $39 discount can be 
applied to a higher-end phone) 
One FREE Partner and one FREE Partner Voice Mail for THREE 
months 

Offer good for existing analog and TDMA cellular customers only. 
A 24-month service commitment is required for all plans and phones. 
Customer can redeem coupon to receive first month of Cruise or Travel 
‘Round Plan h e .  Customers must turn in their analog or TDMA phone to 
receive offer. Customers who have multiple ACTIVE analog or TDMA 
phones can receive one free phone for each phone upgraded to CDMA. 
Offer does not apply when upgrading &om a current CDMA phone. 

Notes: 

Phone Pricing: Phone pricing same as on page 12. 

Marketing Tactics: Direct mailer to current analog and TDMA cellular customers - 
mailer will include a coupon to be redeemed at a Pioneer 
Business or Cellular Office to receive first month of Cruise 01 
Travel ‘Round Plan free. 



!Ilular 
39 
OK 73750 
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SWITCHING IS EASY. 
YOU can even keep your same phone 
numbw so stop by your local Pioneer 
office or call 1-800-641-2732. \-."...... ... 

!IiUIUI 

73750 



Start Date: 

4‘h Quarter Marketing Campaign -Cellular 

October 1 -December 31,2005 

Promotion Code: 061 

Target Group: New and upgrading customers in cellular coverage areas (including 
northwest Oklahoma and Crescent) 

Offer: 

Notes: 

FREE activalion on any of the new Get ‘Round Plans 
One FREE Partner and one FREE Partner Voice Mail for THREE 
months 
Buy one phone for $39 and get a second phone FREE ($39 value 
phone or $39 discount can be applied to a higher-end phone) 

Offer good for new and existing out-of-commitment cellular customers. A 
24-month service commitment is required for all plans and phones. ‘Buy 
one get one free” offer requires plans to be hilled to the same account. 
Current out-of-commiiment customers who switch to a new plan are 
eligible for this offer. Additional Partner phones are available at regular 
rates. Employees are eligiile for the buy-one-get-one-free phone offer, 
but are not eligible for an additional free Partner and Partner Voice Mail 
offer. 

Phone Pricing: Phone pricing is as follows: 

$49 -Motorola 262 
$89 - Audiovox 8910 camera phone 
$99 - Nokia 6255i camera phone, LG6100 

$159 -Motorola 710 camera phone with Bluetooth headset 

$39--Nokia6019 

0 

$119-.Motorala 810 camemphone 

$185 - Kyocera Aircard 

Marketing Tactics: 

Newspaper advertising 
Radio advertising 
Billinsert 
Web promotion 
Officesignage 

Direct mailer to non-cellular customers including foreign areas 
( A h ,  Enid, Woodward and Fairview) 
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Pioneer Cellular 

Location-Capable Handset Penetration Rates 



Chart show change of technology (Since Sept 1.03) 
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CDMA =74% 
TDMA = 16% 
Analog = 10 % 

CDMA E91 1 ready phones increase from 0 to almost 75% 
TDMA shows decrease from 25.000 units to 6.037 
Analog down from 7,799 to 3,807 a decrease of almost 24% 

! Percentage of Current Technology 



Deelaration of 

Richard A. Ruhl, Manager 
Cellular Network Partnership, A Limited Partnership 

d/b/a Pioneer Cellular 



DECLARATION 

I, Richard A. Ruhl, hereby state and declare: 

1. I am General Manager of Cellular Network Partnership, A Limited 

Partnership d/b/aPioneer Cellular, a wireless telecommunications services operator and the 

Petitioner herein. 

2. I am familiar with the facts contained in the foregoing ‘‘Request For Limited 

Waiver And Extension Of The Handset Penetration Deadline Of The Commission’s Phase II 

E91 I Rules” and I verify that those facts are true and correct to the best of my knowledge and 

belief, except that I do not and need not attest to those facts which are subject to official 

notice by the Commission. 

I declare under penalty of perjury that the foregoing is true and correct. 

Executed on this a th  day of November, 2 0 0 5 

- 
Richard A. Ruhl 
General Manager 


